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ADVERTISING MAJOR  35 HOURS

Required Courses (26 hours)
JMC 100T - Transitions
JMC 168 - Media Literacy and Society
JMC 330 - Mass Media Effects
JMC 394 - Introduction to Advertising
JMC 417 - Advertising Creative Strategies
JMC 426 - Advertising Media Sales
JMC 439 - Advertising Media Planning
JMC 456 - Advertising Capstone: The Campaign
JMC 499 - Senior Seminar
JMC 590 - Mass Communication Law

and three of the following (9 hours):
JMC 194 - Newswriting
JMC 270 - Media Production
JMC 322 - Mass Media Study Abroad
JMC 336 - Writing for Media Production
JMC 385 - Directed Individual Study
JMC 391 - Public Relations Principles 
JMC 400 - International Mass Communications
JMC 440 - Research Methods for Public Relations
JMC 586 - Special Topics
JMC 596 - Internship
MKT 360 - Principles of Marketing
MKT 463 - Consumer Behavior
Upper level MKT elective or MGT 350

JOURNALISM MAJOR  35 HOURS

Required Courses (32 hours)
JMC 100T - Transitions
JMC 168 - Media Literacy and Society
JMC 194 - Newswriting
JMC 270 - Media Production
JMC 304 - Multimedia Writing OR
  JMC 336 - Writing for Media Production
JMC 305 - News Editing
JMC 330 - Mass Media Effects
JMC 397 - In-Depth Reporting
JMC 398 - Advanced Multimedia Reporting
JMC 499 - Senior Seminar
JMC 590 - Mass Communication Law
JMC 597 - Collaborative Journalism Capstone

and one of the following (3 hours):
GCM 250 - Principles of Photography and Photojournalism
JMC 322 - Mass Media Study Abroad
JMC 384 - Sports Media
JMC 385 - Directed Individual Study
JMC 386 - Special Topics
JMC 396 - Publication Design
JMC 400 - International Mass Communications
JMC 445 - Community Journalism
JMC 466 - Advanced Electronic News Reporting and Production
JMC 492 - Feature Writing
JMC 593 - Opinion Writing
JMC 596 - InternshipPUBLIC RELATIONS MAJOR  35 HOURS

Required Courses (29 hours)
JMC 100T - Transitions
JMC 168 - Media Literacy and Society
JMC 194 - Newswriting
JMC 330 - Mass Media Effects
JMC 391 - Public Relations Principles
JMC 412 - Content Creation for Public Relations
JMC 440 - Research Methods for Public Relations
JMC 444 - Digital Technology for Public Relations
JMC 491 - Public Relations Capstone: Cases & Campaigns
JMC 499 - Senior Seminar
JMC 590 - Mass Communication Law

and two of the following (6 hours):
BUS 140 - Foundations of Business
GCM 250 - Principles of Photography and Photojournalism
JMC 270 - Media Production
JMC 305 - Copyediting
JMC 322 - Mass Media Study Abroad
JMC 336 - Writing for Media Production
JMC 384 - Sports Media
JMC 385 - Directed Individual Study
JMC 394 - Introduction to Advertising
JMC 396 - Publication Design
JMC 397 - In-Depth Reporting
JMC 398 - Advanced Multimedia Reporting
JMC 400 - International Mass Communications
JMC 492 - Feature Writing
JMC 586 - Special Topics
JMC 596 - Internship
MGT 350 - Fundamentals of Management
MKT 360 - Principles of Marketing

TELEVISION PRODUCTION MAJOR  35 HOURS

Required Courses (32 hours)
JMC 100T - Transitions
JMC 168 - Media Literacy and Society
JMC 270 - Media Production
JMC 330 - Mass Media Effects
JMC 336 - Writing for Media Production OR
  JMC 304 Multimedia Writing
JMC 358 - Studio Production
JMC 369 - Audio/Video Post Production
JMC 448 - Media Production Enterprises
JMC 451 - Television Field Production
JMC 455 - Capstone in Media Production
JMC 499 - Senior Seminar
JMC 590 - Mass Communication Law

and one of the following (3 hours):
JMC 322 - Mass Media Study Abroad
JMC 384 - Sports Media
JMC 385 - Directed Individual Study
JMC 391 - Public Relations Principles
JMC 394 - Introduction to Advertising
JMC 398 - Advanced Multimedia Reporting
JMC 400 - International Mass Communications
JMC 426 - Advertising Media Sales
JMC 440 - Research Methods for Public Relations
JMC 586 - Special Topics
JMC 596 - Internship

CO-REQUIRE



GRAPHIC COMMUNICATIONS MEDIA MAJOR 38 HOURS
Required Courses (35 hours)
JMC 100T - Transitions
GCM 151 - Introduction to Print Media Management
GCM 153 - Electronic Imaging
GCM 250 - Fundamentals of Photography
GCM 252 - Digital Image Conversion
GCM 351 - Graphic Communication Processes
GCM 354 - Principles of Estimating
GCM 365 - Customer Experience in Graphic Arts
GCM 441 - Desktop Multimedia
GCM 442 - Digital Interactive Technology
GCM 454 - Color Management and Quality Control
GCM 558 - Trends in Graphic Communications
JMC 499 - Senior Seminar
and one of the following (3 hours):
ACC 200 - Principles of Financial Accounting
ART 353 - Web Design
JMC 394 - Introduction to Advertising
JMC 596 - Internship
MGT 350 - Fundamentals of Management
MKT 360 - Principles of Marketing

Co-Requirements for Majors (6 hours)
ART 111 - Two-Dimensional Design
ENG 324 - Technical Writing

GRAPHIC COMMUNICATIONS TECHNOLOGY MINOR 24 HOURS
GCM 151 - Introduction to Print Media Management



JMC 100 Sample Course (2).
Course description is listed in this area. Prerequisites: Requirements 
you must meet before taking this course are listed at the end of the 
course description.

course number
course name
credit hours

JMC 100T Transitions (1).
Course is designed to assist students in their transition to Murray State University. 
'SRXIRX�MRGPYHIW�SVMIRXEXMSR�XS�XLI�WTIGM½G�EVIE�SV�QENSV�W�ERH�QMRSV�W�[MXLMR�
the academic program; university procedures, policies, and resources; strategies 
for personal and academic success, and extracurricular opportunities. Only one 
transitions course will count toward graduation. Graded pass/fail.

JMC 168 Media Literacy and Society (3).   
This course examines the cultural, communicative and institutional factors shaping 
media industries and their roles in the exchange of public information. It examines 
the major media industries, including books and newspapers, advertising, journal-
MWQ��TYFPMG�VIPEXMSRW��VEHMS�� XIPIZMWMSR��½PQ��VIGSVHIH�QYWMG��ERH�HMKMXEP�ERH�WSGMEP�
media. Open to non-majors as an elective. It is a prerequisite for further in-depth 
studies of advertising, journalism, mass communication, public relations, and tele-
vision production.

JMC 194 Newswriting (3).   
Principles of newswriting for print and electronic media. Prerequisites: ENG 101 or 
ENG 105 or 150 with a grade of B or better.

JMC 210 Podcasting:  Telling Stories with Sound (3).
The course will provide an introduction to podcasting that includes writing, re-
searching, interviewing, recording, and production techniques.

JMC 268 Diversity, Equity and Inclusiveness in Media (3).
The course critiques and explores the vital role of diversity, equity and inclusion in 
Advertising, Digital Media, Journalism, Public Relations and Television. This course 
examines the roles of gender, ethnicity, and social class as represented and docu-





GCM Course Descriptions

GCM 151 Introduction to Graphic Communications (3).  
Reviews the graphic reproduction systems of mass-communication including print 
manufacturing, digital imaging, computer animation, video capturing, customer ser-
vice, business operations, and global media marketing. Lecture and laboratory.

GCM 152 Introduction to Digital Imaging (3).  
An introduction to production skills and critical awareness of digital media practic-
es which include Internet production, video, gaming, still imaging, and 3D modeling. 
There is strong emphasis on cross platform, digital communication, teamwork, and 
leadership skills. The course is designed to give direction to students who are com-
puter literate, abut need information on the various opportunities available in the 
imaging world. Current computer programs are utilized. Lecture and laboratory.

GCM 153 Electronic Imaging (3).  


